1) Case characteristics (section 3.1 of the guide)
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Reasons for measuring SC

N

Identification of the activity likely to generate SC
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Characteristics of the activity

Target population

Duration

Interval

Intensity

Number of participants

Types of social relation (bonding, bridging, linking)

Main factors of SC

2) Questionnaire

Timing for distribution
(Section 3.2 of the guide)
(1 Before and after

d  After
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Target population (Section 3.3 of the guide)
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Distribution tool(s) (Section 3.4 of the guide)

d Online
d Printed
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Construction of the questionnaire (Section 3.5 of the guide)

Examples of questions to measure SC (see the directory)

Examples of sociodemographic questions (see directory)

Do the questions need to be adapted to the target population? If so, in what way?
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Means used to distribute the questionnaire (Section 3.6 of the guide)

3) Reflection on the analysis and dissemination of results

(Sections 3.7 and 3.8 of the guide)

What indicators need to be measured to meet the initial objectives? (types of link and/or factors)

What cross-analyses must be produced between social capital and sociodemographic data?

Who should be made aware of the results of the analysis? In what format?




